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DNAlytics at a glance
DNAlytics develops and markets precision medicine solutions based on a data mining platform. The development
of such solutions consists in identifying new sets of biological markers and predictive models for medical decision
support (diagnosis, prognosis or treatment response) and building the necessary software to make these solutions
effective. The company’s mission is to improve patients’ health, healthcare systems sustainability and industry
products positioning. DNAlytics’s vision is to see its solution implemented in routine care at an international scale.
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Focus on core products
Rheumatology

Oncology

RheumaKit is a precision medicine toolbox for the management of
arthritis patients:
 RheumaKitDx is a CEmarked and already marketed IVD
product enabling differential diagnosis of undifferentiated
arthritis and treatment guidance;
 RheumaKitTx is an IVD product under development, tailored
for treatment guidance for Rheumatoid Arthritis (RA) patients;
 Finally, RheumaKit allows for patient monitoring with
RheumaKitTimeline, an eHealth tool for the rheumatologists
and RheumaKit for Patients, a mobile Health application
available on iOS and Android devices.

ColonoKit is a precision medicine tool for Colorectal Cancer (CRC)
screening. CRC is the 2nd cause of cancerrelated death. It has a
dramatic survival rate in case of late diagnosis, while survival rates
are high in case of early diagnosis. Hence, most developed
countries set up global screening campaigns based on stool tests
albeit with limited efficacy. One of their main drawbacks is to
generate a very large number of false positives, which in turn
generates lots of useless or nonurgent confirmatory colonoscopies
(90% of the positive firstline tests are false positives), with a huge
associated financial waste.

Based on RA prevalence at 1% of the population, the RheumaKit
tests represent a market of several billions of euros for the EU and
US only. The burden of the RA drugs for the healthcare systems is
huge. The two most prescribed drugs (among ~10 available) are the
highest pharmaceutical expense in most developed countries
(>200M€/y in Belgium) with 40% wasted by lack of a test helping
rheumatologists to prescribe the right drug to the right patient.
There is thus a huge need for such a solution.

ColonoKit is an innovative bloodbased test associated to an online
data interpretation software that could reduce by half this number
of colonoscopies if positioned as a 2nd line test (AUC is ~90%,
allowing the model to be set for example to >60% specificity at a
90% sensitivity level). In that case its market potential would
consist of more than 3 million tests per year (for EU and US only)
or a market of over € 1 billion.
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Development perspectives
Rheumatology

Oncology

Business Development: RheumaKit-Dx is already on the market in
EU. The eHealth and mHealth applications are available for users
worldwide. RheumaKit-Tx will be finalized in 2018.
Management aims at boosting the commercial development of
RheumaKit by increasing the kit distribution to rheumatologists
and the awareness of Key Opinion Leaders. So far, the business
model has been based on payment by patients, with larger volumes
subject to obtaining reimbursement for the test. DNAlytics aims at
generating more revenues by partnering with top pharma and
biotech companies having RA drug(s) in their portfolio. In parallel,
the company will maintain its efforts to obtain reimbursement in
various EU countries. International development through outlicensing agreements will accelerate future development.
Clinical developments: Finalize ongoing clinical study and acquire
tissues from biobanks in order to finalize the RheumaKit-Tx test for
treatment guidance in RA.

Clinical validation: 600 patients have already gone through the
R&D of this test. Two additional studies are planned. One is
monocentric and is ongoing on 200 patients. Management aims at
obtaining CE marking on this basis. The second is a large
multicentric study on 3,000 patients in Belgium. It has the support
of Belgian health authorities and screening centers.
Business Development: DNALytics aims at commercializing the
test by itself in a few European countries, as a commercial proof of
concept, according to the “Diagnosis as a service” model, which it
has already successfully implemented for RheumaKit. For remote
and large territories such as the USA and Asia, management aims
at concluding out-licensing agreements. Discussions with
interested companies are ongoing.

Services

Team

DNAlytics has already performed a lot of data mining consultancy
missions in the field of precision medicine. It has the expertise to
execute them from a broad range of data types, sources, and in a
broad range of medical indications. DNAlytics now wants to
allocate more resources to business development and new data
mining missions prospection.

Starting from 2017, DNAlytics 6-people team will grow to rapidly
reach 10 people, and up to 40 in 2022. The team will be reinforced
in terms of data scientists and IT profiles, strongly reinforced in its
business development capacity (link with KOLs, out-licensing and
partnerships, reimbursement, sales), quality management, and
operations.
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Open positions
In 2017, DNAlytics has 5 open positions :
• Business development team:
•
1 Business developer – Industrial partnerships and out-licensing
•
1 Business developer – Data mining consultancy services
•
1 Medical affairs manager
• Data Science and IT team :
•
1 Software developer and IT manager
• Operations team :
•
1 Quality manager
To join DNAlytics and know more aout these positions,
go to http://dnalytics.com/corporate/careers/
or contact careers@dnalytics.com
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